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● 8 Editions

● 450 million reads

● 14,000 academic authors

● 300+ university members

Communicating doctoral research

An Overview



Communicating doctoral research

How we work

Academics write 
stories
- Research led
- News inspired

Published Online
- Reaches global audience
- Creative Commons

Public Engagement
- Improves debate
- Pathway to impact

University Members
- Training for academics
- Reader analytics
- Increased profile
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Lifecycle of a story

● Pitch

● Commission

● Write

● Publish

● Re-publish

● Analyse



● Any qualified academic can publish

● Non-hierarchical 

● Not tied to publication

● Public benefit & Professional value
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Why doctoral researchers?



Further information
To pitch a story idea:
https://theconversation.com/uk/pitches

For further information on university membership: 
chris.waiting@theconversation.com

https://theconversation.com/uk/pitches
mailto:design@theconversation.com

